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Investigating the level of loyalty of athletes of the premier Karate
league teams towards sports brands

Fatemeh Khozoei'” and Mohammad Mehdi Ataei Khaneghah?

IMA in Applied sports Physiology, University of Tehran
2MA in Sports Management, Islamic Azad University, Malekan Branch

Abstract

The purpose of this research was to investigate the level of loyalty of the athletes of the karate premier league
teams towards sports brands and to determine its basic factors. The statistics of the current research were made
by all the athletes participating in the Karate Premier League (150 people) which was held in Tehran province.
The sample was selected using the full number method (150 people), and the tool was the new version of the
brand loyalty evaluation questionnaire of Lao and his colleagues (2006), which includes eleven factors of brand
name, product quality, price, product style, store environment, advertising, service quality, Influenced by others,
social class, lifestyle and volume of advertisements. And the reliability of the questionnaire was obtained in a
preliminary study of 40 people using the Cronbach's alpha method of 0.86. Also, the data collected after the
diagnosis of non-normality with the help of the Smirnov Klokogorov test, It was analyzed using Spearman's
correlation test at the level of o> 0.05 and SPSS 19 statistical software, and the findings indicated a significant
positive relationship between all factors and the loyalty of the athletes of the Karate Premier League teams to
sports brands. And finally, Friedman's test showed that according to the volume of advertisements, social class,
and influence from others, the athletes of the Karate Premier League teams had the highest scores in terms of
loyalty to sports brands. Considering the importance of gender influence on the loyalty factor of the three factors
of advertising volume, social class and influence, it is suggested to the marketers, managers of stores, agencies
and manufacturing companies to combine the above three factors in their marketing policies.

Keywords: Loyalty, karate athletes, sports brands
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