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Abstract

The aim of the present research is to investigate the pattern of the influence process of perceived personalization
in advertising on the intention to use the brand using the structural equation method to investigate the effect of
brand awareness and loyalty on the intention to use the brand. The statistical population of this research is the
customers of Digikala store. Because the population size of this research is unlimited, Cochran's formula was
used to determine the sample size. According to Cochran's formula for the unknown population size, the sample
number was 384 people. A questionnaire was used to collect data. Closed questions are used in this
questionnaire. In order to measure each of the research variables, appropriate metrics were designed in the form
of questionnaire questions. SPSS and 3Smart PLS software were used for data analysis. The findings showed that
the perceived quality has an effect on the intention to use the brand name. Also, communication and awareness of
the brand has an effect on the intention to use the brand name.

Keywords: perceived quality, brand loyalty, communication and brand awareness, intention to use the brand




