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Modeling the effective determinants in selecting marketing
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Abstract

The main goal of this study is to designing a model of selecting distribution channel by the realization of
effective elements. Distribution channel encompasses all the activities relate to transition of economic goods
among manufacturers and consumers. This includes cooperation of manufactured goods according to their
types and volume, space and time to cover the maximum time needed to supply goods or predicted demand
in efficient manner. All the recent concepts are to describe effective elements in selecting channels by
customers or consumers. Despite the importance of distribution channel functions in firms, it does not exist
academic and systematic investigations in the determinant evolving in channel selection by them. So, in
order to solve this problem, the study aims to present a model to recognize these determinant and their
consequences. According to this, the research is fundamental. The analyzed data are existed secondary data
in the context. In order to analyze data, we used database qualified analysis and its principles and the
gathered data were interpreted and defined. The results show the macro and micro elements that are crucial
in selecting channels by firms.

Keywords: distribution channels, marketing channels, wholesaling and retailing.
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